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Media exposure: relationship between contraceptive intention 
and use among young persons in Nigeria

The reproductive choices made by young women are vital to the 
growth and size of world’s population. While contraceptive 
awareness is high among young people, intention to use and use 
is majorly limited to short acting methods. The use of mass 
media to promote positive health behaviour and especially in 
family planning (FP) initiative has been on the increase. In the 
present age of technology, media exposure is a viable tool that is 
needed to address the high risk sexual behaviour for unwanted 
pregnancy, sexually transmitted diseases and HIV/AIDS. This 
paper therefore sets to explore the type of media exposure that 
is most effective to influence contraceptive intention and use 
among the youths aged 15-24years.

Introduction

Data for this paper was collected as part of a cross-sectional 
survey conducted by the Nigerian Urban Reproductive Health 
Initiative (NURHI) in 2017 across 3 states of Nigeria; Lagos, 
Kaduna and Oyo.  The data of 787 young people aged 15-24years 
were extracted and analysed. Contraceptive intention or use was 
the outcome of interest while independent variables include 
socio-demographics (age, education, religion, marital status, 
residence, state and parity) and exposure to media (radio, 
television, internet and radio/TV exposure to a family song by 
two popular artistes, Tiwa Savage and Paul of P-Square). Test of 
association was performed using the chi-square test while odds 
of media exposure in relation to the outcome was predicted with 
a binary logistic regression while controlling for relevant factors.  

Methods

Results
Demographic characteristics of respondent

Single

Married

Average

Oyo

Kaduna

Lagos

26

19.3

22.5

22.6

Likely to predict intention to use

The advent of new technological way of messaging which is based on the internet is fast 
eroding the use of conventional radio and television. Evidence from the findings shows 
that youths are receiving a greater attention from social media platforms with internet 
base. This study therefore posits developing social media intervention package to reach 
young people. 

Conclusion
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