
The media plays an  important role in educating couples on the 
benefits of small families and provide regular information on 
contraception. This study examines the effect of media exposure 
to family planning messages on the contraceptive behavior of 
women of reproductive age (WRA) in urban cities in Nigeria.

The aim of this paper is to assess the relationship between family 
planning messages/information on radio and intention to use  
among women of reproductive age in selected cities in urban 
Nigeria. 

Introduction

Data for this paper is from a cross-sectional survey of WRA  (18-
49 years) from 8 states in southern and northern Nigeria. The 
survey was conducted in September 2017. Relevant variables in 
the survey data was analyzed. A total sample of 9016 WRA was 
surveyed. Data analysis was carried out at multivariate levels 
using the software STATA 14 - to assess the relationship between 
media exposure and contraceptive intention and use in urban 
Nigeria.  

Methods
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Relationship between media exposure, contraceptive intention
 and use among women of reproductive age in urban Nigeria

Results

Intention to use contraceptives
among WRA(18-49) exposed/not
exposed to FP messages on radio
in Urban Nigeria

Results from this paper shows that women who were exposed to family planning 
information on the radio are significantly more likely to have intention to use and or use 
contraceptive among women in Urban Nigeria.

Family planning message and information on radio is very relevant and useful for increasing 
contraceptive use and intention among WRA in Urban Nigeria. Future programs should 
explore this channel and track progress made through the use of this approach at scale in 
order to increase contraceptive use in urban Nigeria.

Conclusion

Women  who were exposed to FP messages on Radio are:
• 84% more likely to have intention to use contraceptives than those who were not 
exposed to these messages; 
• 36% more likely to use contraceptives than those who were not exposed to FP messages 
on the radio
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Odds ratio of logistic regression showing relationship between contraceptive behaviour
and media exposure 

Contraceptive intention variables Odds [95% Confidence Interval]

Intention to use 
Contraceptive 

1.84** 1.23 2.76

Contraceptive Use 1.36** 0.87 2.14

Women discussing family planning in a radio session
Source: tciurbanhealth.org
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