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Introduction
The use of mass media for improving health 
outcomes at the population level has been widely 
documented. Ideation, or the ideas and views that 
people hold, is a possible explanation for 
differences in contraceptive use across 
populations. In 2000, Kincaid* noted that 
ideational factors can be directly affected by 
communications, through the media or social 
interactions to influence behaviour change. 
Therefore, changing a person’s ideation is 
important for achieving behaviour change 
especially in family planning programming.

Aims
To examine the relationship between increased 
contraceptive ideation and exposure to radio 
drama program aired by the Nigerian urban 
Reproductive Health Initiative (NURHI), a project 
of the Johns Hopkins Center for Communication 
programs in Nigeria funded by Bill and Melinda 
Gates Foundation
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Methods: 
    Three rounds of cross-sectional survey of 
women of reproductive age (WRA), 18-49 years 
were pooled over three rounds.
     A total of 10,280 WRA were surveyed over 
three rounds of six months of data collection

Study Design
Conclusion: 

       Test of trends indicates significant increase in exposure as rounds increases
     Repeated and extended airing of communications programs are likely to improve the reach and   

effect change in health behaviours
       Radio programme on FP increases contraceptive ideation among WRA in Nigeria
 
• *Kincaid, D.L. (2000). Mass media, ideation, and behavior: Communication Research, 27, 723
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